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Overview Of the PrOject. The Audience Insight project began with the launch of full time national Nielsen measurement in October 2009. In addition to providing funding for the national Nielsen service, CPB recognized the value of a deeper audience understanding for the whole system and funded the Audience Insight project. PBS Research, working with City Square Associates, gathered feedback to understand our stakeholders’ audience information needs, and released the first Audience Insight findings at the 2011 PBS Annual Meeting. A second set of findings was shared at the 2012 Annual Meeting, covering the 2011-12 broadcast season through March. The present supplement includes another three months of data to update the story, particularly for the benefit of those in the executive leadership of public television, on both on the local and national levels.
 in this editiOn. In this booklet you will find three types of content. First, you will find a snapshot of the annual reach of the PBS service overall, across the full day and full year, as well as the profile of the audience as compared to U.S. TV households overall, and a profile of loyal viewers. Next, because the primary focus of the Audience Insight has been primetime—which accounts for 80% of PBS’ total cume—the majority of the book is arranged around the key genres in which PBS provides unique primetime content for the American public: Science & Nature, Arts & Drama, News & Public Affairs, Independent Film, History, and Personal History. Each section shows the overall reach of the genre, highlights “pop-out” events for the genre during this season-to-date, and offers a profile and average ratings for key ongoing series within the genre. Finally, there are two short “spotlight” sections, one focused on pledge specials and the other focused on PBS Kids. Each of these topics could easily fill a book of its own, so these spotlights should be thought of as only a hint of what full-time Nielsen service has been able to tell us about these other important parts of our schedule. The source for the majority of the information contained within this book is Nielsen NPower, 2011-12 broadcast season-to-date (October through June). Full day reach totals cover 9/19/11 through 9/9/12.
 value Of audience insight. The Audience Insight work, and full time Nielsen generally, has informed the PBS content strategy during the 2011-12 season. Through these insights, PBS has been working to build stronger nights that benefit from organization around genres and program affinities. One example is the schedule change on Wednesdays, taking advantage of the natural affinities between Nature and NOVA to start the night strong, and adding a third hour of science-complementary programming. The result is 11% higher ratings season-to-date for Wednesdays (compared to last season) and flow from program to program (36% of Nature viewers also watched NOVA). Similarly, Monday nights have improved at 9 PM with the addition of a second Antiques Roadshow – the best way to maintain the lead-in audience from the 8 PM Antiques Roadshow. The Nielsen data have also demonstrated that history programming can do well on Tuesdays, leading the content team to focus in the coming season on a history strategy for Tuesday nights.
 A final summary of the broadcast season will be published at the end of the year, providing a permanent record of the 2011-12 season, as well as some trend analysis using the 2010-11 broadcast season as our benchmark. As the project continues, the primary goal remains to bring public television professionals to a common understanding of our audience and illustrate how audience data can inform decisions.
 andy russell, SVP Strategy and Research, PBS Beth walsh, Senior Director Research, PBS
 FOREWORD
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3Source: NPower, 9/19/11-9/9/12
 1 FOREWORD
 3 REACH & DElIVERy
 4 AUDIENCE COMPOSITION; PBS VS. All TV FOR U.S.
 5 lOyAl VIEWINg AND NETWORKS
 6 NIgHT-By-NIgHT; HOUR-By-HOUR
 7 POP-Out: FABRIC OF THE COSMOS
 8 NATURE
 9 NOVA
 [ 10 SPOTlIgHT ON PlEDgE ]
 11 POP-Out: FAll ARTS FESTIVAl
 12 POP-Out: DOWNTON ABBEy
 13 MASTERPIECE
 [ 14 SPOTlIgHT ON KIDS ]
 15 PBS NEWSHOUR
 16 FRONTlINE
 17 WASHINgTON WEEK; NEED TO KNOW
 19 INDEPENDENT lENS
 20 P.O.V.
 21 POP-Out: PROHIBITION
 22 AMERICAN ExPERIENCE
 23 POP Out: FINDINg yOUR ROOTS
 24 ANTIqUES ROADSHOW
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 PBS outPerformS moSt caBle networkS, INcLuDINg…
 AND more than 219 million PeRSONS AgeD 2+.
 IN A yeAR, PBS ReAcHeS 89% of all u.S. tV houSeholdS
 81% OF ALL kIDS AgeD 2-8
 89%
 81%
 Average audience household ratingOne rating point = 1,147,000 households
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 ethnic Profile houSehold income
 education
 PBS VS. All U.S. TV HOUSEHOlDS
 AUDIENCE COMPOSITIONPBS full-day audience reflectS the diVerSity of america
 SeaSon to date through June/Primetime2011-2012
 INc $60k+
 44% 43%
 INc <$20k
 18%18%
 cOLLege 4+
 32%31%
 HIgH ScHOOL
 gRAD
 25% 25%
 12% 12%
 BLAck HH
 12% 12%
 HISPANIc HH
 PBS FULL DAYU.S. TV HOUSEHOLDS
 KEY
 lOyAl VIEWINg & NETWORKSloyal Viewer conSumPtion of PBS & other networkS
 PeRSONS 18-99/SeASON TO DATe THROugH JuNe 2012
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 Loyal PBS viewers accounted for 84% of all minutes of PBS programming consumed.
 lOyAl VS. lIgHTdefinition of loyal ViewerS
 TOP 20% OF PBS vIeweRS wHO AccOuNT FOR 84% OF ALL PBS vIewINg
 41% 20% 19% 20%
 ethnic Profile houSehold income
 <$40k $40k-$59k $60k-$100k $100k+
 education
 39% 19% 21% 20%
 <$40k $40k-$59k $60k-$100k $100k+
 <4 yrs hS 9% 12%high School grad 23% 25%1-3 yrs college 31% 32%4+ years college 38% 31%
 PBS Prime-time
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3910%
 18% age 40-49
 age 50-6425%
 age 18-3939%
 u.S. tV houSeholdSage 65+
 18%
 8% B
 LAc
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 7% H
 iSPA
 Nic
 12%
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 12%
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 median age 62 median age 47
 <4 yrs hS 6% 6%high School grad 18% 22%1-3 yrs college 31% 33%4+ years college 45% 39%
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 10%
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 iSPA
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 <$40k $40k-$59k $60k-$100k $100k+
 40% 21% 23% 16% 37% 21% 26% 16%
 <$40k $40k-$59k $60k-$100k $100k+
 age 65+54%
 age 40-49
 7%
 age 50-6432%
 age 18-397%
 median age 65
 loyal
 age 65+37%
 age 40-4913%
 age 50-6435%
 age 18-3914%
 median age 56
 light
 Loyal History viewers accounted for 77% of all minutes of History programming consumed.
 median $ 47,600 median $49,600
 median $48,000 median $52,000
 45% 55% 48% 52%
 45% 55% 47% 53%
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 NIgHT-By-NIgHT
 HOUR-By-HOUR
 PBS SeaSon to date Primetime aVerage & nightly ratingSHOuSeHOLDS
 PBS SeaSon to date Primetime hourly ratingSHOuSeHOLDS
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 KEY
 science & nature
 audience reach 78.3 million ViewerS
 faBric of the coSmoSattracting oVer 2.4 million new ViewerS
 TOTAL vIeweRS
 12,441,000
 New vIeweRS2,438,000
 Across the 2011-12 season-to-date (through August), more than 78 million people have watched PBS Science & Nature programming. The Science & Nature genre on PBS includes such long-running series as NOVA and Nature, along with newer series like NOVA scienceNow and specials like Inside Nature’s Giants.
 Within this strand, Nielsen data revealed a strong affinity between Nature and NOVA, informing the re-invented Wednesday night schedule. The two programs, combined with science-complement programs in the third hour of prime have improved Wednesday night ratings by 11% over the previous season. Among other things, the data show us that Nature is among the highest for composition of Hispanic households at 8% of the audience. NOVA has one of the highest proportions of adults 40-49, and has 37% of households in the college 4+ category, mirroring PBS primetime.
 This genre was also represented in the schedule by a limited series from NOVA that received “pop-out” promotion, “Fabric of the Cosmos.” The goals with any pop-out are to reach a large audience, attract new viewers to public television, and retain those viewers who came to the event by offering them other programs they like. In the case of “Fabric of the Cosmos” more than 12 million viewers watched the series, which included close to two-and-a-half million new viewers (who hadn’t watched anything on PBS in the prior four weeks).
 Source: NPower, 9/19/11-9/9/12
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 3.015Million
 NATUrE
 education ethnic Profile
 KEY“OB” = “OrigiNAL BrOADcAST”
 “r” =“rEPEAT”
 ePiSode Profile SeaSon-to-date aVerage minute ViewerS
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 age 65+42%
 age 40-49
 13%
 age 50-6431%
 age 18-3914%
 nature
 median age 60
 53% 47%
 <4 yrs hS 9% 12%high School grad 23% 32%1-3 yrs college 31% 25%4+ years college 38% 31%
 8% B
 LAc
 K
 10%
 BLA
 cK
 8% H
 iSPA
 Nic
 7% H
 iSPA
 Nic
 42% 21% 20% 20%
 median $ 47,600
 <$40k $40k-$59k $60k-$100k $100k+
 43% 20% 18% 16%
 median $43,900
 Episode NameDate AA% P40-49
 AA%P50- 64 AA%
 P65+ AA%
 chasing the wolverine r 2/1/12 1.5 3.1 5.3
 Birds of the gods r 1/4/12 1.3 2.5 5.0
 The Himalayas r 2/15/12 0.8 2.0 4.4
 My Life as a Turkey OB 11/16/11 1.1 2.1 3.9
 The Animal House OB 11/2/11 0.8 1.6 3.8
 Arctic Bears r 12/28/11 1.1 1.8 3.0
 Fortress of the Bears OB 1/25/12 0.9 1.6 3.4
 radioactive wolves 4/25/12 0.9 1.7 2.9
 Jungle Eagle OB 11/9/11 0.9 1.5 2.8
 Kangaroo Mob OB 1/11/12 0.7 1.6 3.6
 raccoon Nation OB 2/8/12 0.6 1.8 3.3
 Dogs that changed the world (Part 2) - Dogs by Design
 r 10/9/11 0.8 1.6 2.6
 Born wild: The First Days of Life r 5/2/12 0.9 1.3 2.7
 river of No return OB 4/18/12 0.6 1.4 3.4
 giant Lives/Deep Thinkers/Voices of the Sea
 OB 2/22/12 1.0 1.6 2.5
 Hummingbirds: Magic in the Air
 r 9/25/11 0.7 1.5 3.2
 radioactive wolves OB 10/19/11 0.8 1.5 3.0
 christmas in Yellowstone r 12/21/11 0.9 1.6 3.3
 A Murder of crows r 10/16/11 0.5 1.5 2.9
 Voices of the Sea OB 4/11/12 0.6 1.5 2.5
 The white Lions OB 5/9/12 0.6 1.5 2.5
 Deep Thinkers OB 4/4/12 0.8 1.4 2.5
 Salmon running the gauntlet r 5/23/12 0.7 1.3 2.6
 giant Lives OB 3/28/12 0.6 1.1 3.0
 Superfish r 6/20/12 0.6 1.4 1.9
 cracking the Koala code OB 5/16/12 0.5 1.0 2.6
 radioactive wolves r 10/23/11 0.6 1.4 2.2
 Black Mamba r 5/30/12 0.6 1.2 1.7
 Echo: An Elephant to remem-ber
 r 2/29/12 0.4 1.2 2.1
 American Eagle r 11/27/11 0.4 1.1 1.8
 christmas in Yellowstone 12/25/11 0.4 0.9 1.6
 HHAA %
 3.7
 3.2
 2.7
 2.6
 2.4
 2.3
 2.2
 2.1
 2.1
 2.1
 2.1
 2.0
 2.0
 2.0
 2.0
 1.9
 1.9
 1.9
 1.8
 1.8
 1.7
 1.7
 1.6
 1.6
 1.6
 1.5
 1.4
 1.4
 1.4
 1.2
 1.0
 KEY“OB” = “OrigiNAL BrOADcAST”
 “r” =“rEPEAT”
 42% 21% 20% 20%
 median $ 47,600
 Episode NameDate AA% P40-
 49 AA%
 P50- 64 AA%
 P65+ AA%
 ice Age Death Age OB 2/1/12 1.3 2.6 4.0
 iceman Murder Mystery OB 10/26/11 1.1 2.1 3.5
 Deadliest Volcanoes OB 1/4/12 1.3 2.0 2.9
 Extreme cave Diving r 2/15/12 1.1 1.9 3.3
 The Fabric of the cosmos: The illusion of Time
 OB 11/9/11 1.3 2.1 2.5
 Finding Life Beyond Earth OB 10/19/11 1.2 2.1 2.5
 what is Space? OB 11/2/11 1.1 1.8 3.1
 Japan's Killer Quake r 9/28/11 1.2 1.8 2.7
 Mystery of a Masterpiece OB 1/25/12 1.0 1.8 3.4
 why Ships Sink OB 4/18/12 0.9 2.0 3.1
 Hunting the Elements OB 4/4/12 1.2 1.9 2.4
 Building the great cathedrals r 10/5/11 0.7 1.7 2.9
 Dogs Decoded r 10/12/11 0.9 1.8 2.2
 The Mystery of the Milky way r 6/20/12 1.0 1.8 2.3
 Secrets of the Sun OB 4/25/12 0.7 1.8 2.4
 The Fabric of the cosmos: Quan-tum Leap
 OB 11/16/11 0.9 1.7 2.0
 Surviving the Tsunami: A NOVA Special Presentation
 OB 9/28/11 1.1 1.6 2.3
 Japan's Killer Quake r 2/29/12 0.8 1.9 2.4
 Deadliest Tornadoes OB 4/11/12 1.0 1.7 2.2
 3D Spies of wwii OB 1/18/12 0.9 1.5 2.4
 Extreme ice r 12/28/11 1.2 1.4 2.2
 Venom: Nature's Killer r 5/30/12 0.6 1.5 2.1
 Bombing Hitler's Dams OB 1/11/12 0.8 1.3 2.6
 Smartest Machine on Earth r 5/2/12 0.8 1.2 1.8
 Killer Subs in Pearl Harbor r 5/23/12 0.8 1.3 2.4
 cracking Your genetic code OB 3/28/12 0.6 1.2 2.2
 Separating Twins OB 2/8/12 0.6 1.1 2.0
 what Darwin Never Knew r 12/21/11 0.8 1.3 1.9
 Universe or Multiverse? OB 11/23/11 0.7 1.2 2.0
 The great inca rebellion r 5/16/12 0.6 1.1 2.3
 median $45,900
 HHAA %
 2.9
 2.6
 2.5
 2.5
 2.4
 2.4
 2.4
 2.4
 2.3
 2.2
 2.2
 2.1
 2.1
 2.1
 2.0
 1.9
 1.9
 1.9
 1.9
 1.8
 1.8
 1.8
 1.7
 1.7
 1.6
 1.6
 1.6
 1.5
 1.5
 1.5
 1.4
 ePiSode Profile SeaSon-to-date aVerage minute ViewerS
 42% 21% 20% 20%
 median $ 47,600
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 education ethnic Profile
 <4 yrs hS 9% 9%high School grad 23% 32%1-3 yrs college 31% 21%4+ years college 37% 38%
 8% B
 LAc
 K
 9% B
 LAc
 K
 7% H
 iSPA
 Nic
 7% H
 iSPA
 Nic
 median age 58
 age 65+36%
 age 40-4914%
 age 50-6435%
 age 18-3915%
 noVa
 <$40k $40k-$59k $60k-$100k $100k+
 42% 19% 20% 20%
 median $49,800
 58% 42%
 NOVA
 2.881Million
 houSehold incomehouSehold income
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 arts & drama
 audience reach 81.5 million ViewerS
 Across the 2011-12 season-to-date (through August), more than 81 million people have watched PBS Arts & Drama programming. The Arts & Drama genre on PBS includes such long-running series as Masterpiece, Great Performances, and Live from Lincoln Center, as well as the PBS Arts Festival and specials like the
 National Memorial Day Concert. During the 2011-12 season-to-date, British Drama, specifically Masterpiece’s “Downton Abbey,” attracted large audiences, including more young women than the series typically reaches. Sunday night ratings are up 3% at 9 PM and 17% at 10 PM over last season—and not just as a consequence of “Downton.” Masterpiece had several other strong offerings, including “Sherlock” and “Case Histories.” The success with British drama has informed the content strategy for 2012-13, including the addition of more British drama as a lead-in to Masterpiece.
 In addition, it should be noted that “Downton Abbey” was designated as a “pop-out” program and included more than 4.8 million new viewers among its total audience of over 17 million viewers. This genre was also represented in the schedule of “pop-outs” by the PBS Fall Arts Festival on Friday nights from October through December. The 9-episode run reached close to 19 million viewers, with more than 3.7 million of those being new viewers.
 TOTAL vIeweRS
 18,819,000
 New vIeweRS3,764,000
 attracting oVer 3.7 million new ViewerS
 fall artS feStiVal
 60S Pop Rock Soul
 Big Band vocalists
 celtic woman: Believe
 greatPerf Phantom
 Superstars 70S Soul
 Dr wayne Dyer wishes
 greatPerf Andrea Bocelli
 The British Beat
 greatPerf Tony Bennett
 Peter Paul & mary
 Oscar & Hammerstein
 Il volo Takes Flight
 yanni el morro
 Buddy Holly: Listen
 Paul Simon At webster
 Santana Live montreux
 easy yoga easing Pain
 Idina menzel Live
 Human Nature motown
 Horses of the west
 6,680
 6,038
 6,034
 5,845
 4,906
 4,627
 4,153
 3,257
 2,872
 2,522
 2,240
 2,187
 2,076
 2,033
 1,528
 1,479
 1,476
 1,296
 1,169
 1,134
 P2+ rEAcH (000)
 KEY
 “60’s Pop Rock Soul” reached
 6,680,000 viewers
 how many ViewerS did we reach?
 houSehold audience duPlication
 2011 - 2012 Pledge SPecial P2+ reach
 Source: Nielsen NPower reach & Frequency Duplication report, 6-min qualifier, Feb/Mar 2012
 march 2012Pre-Pledge
 43.0mm
 Pledge
 38.7mm
 65%
 the pledge audience has significant overlap with the regular audience.
 65% of the audience who watched regular programming during february came back during pledge in march
 Ar
 TS &
 Dr
 AM
 A
 Doris Day from PBS special “Big Band vocalists”
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 downton aBBey attracting oVer 4.8 million new ViewerS
 TOTAL vIeweRS
 17,179,000
 New vIeweRS4,880,000
 matthew crawley and Lady mary - masterpiece classic “Downton Abbey Season 2”
 MASTErPiEcE
 ePiSode Profile SeaSon-to-date aVerage minute ViewerS
 education ethnic Profile
 42% 21% 20% 20%
 median $ 47,600
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62 median age 63
 age 65+46%
 age 40-49
 9%
 age 50-6436%
 age 18-399%maSterPiece
 Episode NameDate AA% P40-
 49 AA%
 P50- 64 AA%
 P65+ AA%
 classic | Downton Abbey, Series ii, Episode 6
 OB 2/12/12 1.7 4.6 8.7
 classic | Downton Abbey, Series ii, Episode 7
 OB 2/19/12 1.9 4.3 8.5
 classic | Downton Abbey, Series ii, Episode 5
 OB 2/5/12 1.7 4.1 7.6
 classic | Downton Abbey, Series ii, Episode 4
 OB 1/29/12 1.6 4.1 7.5
 Downton Abbey, Series ii, Epi-sode 3
 OB 1/22/12 1.5 4.3 7.1
 Downton Abbey, Series ii, Episode i
 OB 1/8/12 1.6 3.9 6.6
 Downton Abbey, Series ii, Epi-sode ii
 OB 1/15/12 1.4 3.9 7.0
 Mystery! | Sherlock, Series ii; A Scandal in Belgravia
 OB 5/6/12 1.4 3.1 4.8
 Mystery! | Sherlock, Series ii; The Hounds of Baskerville
 OB 5/13/12 1.2 2.8 3.9
 The gift of Promise OB 10/9/11 0.7 2.2 4.8
 Mystery! case Histories OB 10/16/11 0.6 2.4 4.4
 Masterpiece Mystery! | Sherlock, Series ii: The reichenbach Fall
 OB 5/20/12 1.1 2.6 2.8
 Mystery! case Histories OB 10/30/11 0.5 2.2 4.2
 The Mind has Mountains OB 9/25/11 0.8 1.9 4.2
 case Histories OB 10/23/11 0.6 2.0 3.9
 Masterpiece classic: great Expec-tations, Part i
 OB 4/1/12 0.6 1.7 4.0
 classic | Downton Abbey r 1/1/12 0.5 1.9 3.5
 Page Eight OB 11/6/11 0.5 2.0 3.7
 Masterpiece classic | great Expectations
 OB 4/8/12 0.6 1.6 3.4
 classic | Birdsong OB 4/22/12 0.6 1.3 3.7
 Birdsong OB 4/29/12 0.6 1.4 3.1
 contemporary | The Song of Lunch
 OB 11/13/11 0.5 1.3 2.8
 The Mystery of Edwin Drood OB 4/15/12 0.4 1.1 3.0
 Downton Abbey r 12/25/11 0.3 1.3 2.4
 Masterpiece Mystery! | Zen: ratking
 r 6/24/12 0.4 1.1 2.4
 The Old curiosity Shop r 2/26/12 0.3 0.7 1.9
 Framed r 11/27/11 0.2 0.8 1.3
 31% 20% 22% 26%
 <$40k $40k-$59k $60k-$100k $100k+
 median $58,300
 34% 66%
 <4 yrs hS 9% 5%high School grad 23% 27%1-3 yrs college 31% 14%4+ years college 38% 50%
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 7% H
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 Nic
 HHAA %
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 4.9
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 0.8
 3.782Million
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 age 65+50%
 age 40-49
 6%
 age 50-6431%
 age 18-397%
 54% 46%
 median age 58
 newShour
 42% 21% 20% 20%
 median $ 47,600
 SeaSon-to-date aVerage minute ViewerS
 NEwSHOUr
 education ethnic Profile houSehold income
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 age 65+53%
 age 40-49
 6%
 age 50-6433%
 age 18-397%
 median age 64
 newShour
 <4 yrs hS 9% 4%high School grad 23% 22%1-3 yrs college 31% 13%4+ years college 38% 57%
 32% 21% 21% 26%
 <$40k $40k-$59k $60k-$100k $100k+
 median $58,100
 54% 46%
 news & PuBlic affairs
 audience reach 83.2 million ViewerS
 Across the 2011-12 season-to-date (through August), more than 83 million people have watched PBS News & Public Affairs programming. The News & Public Affairs genre on PBS includes the nightly PBS NewsHour, as well as the weekly Frontline, Washington Week and Need to Know. In
 the 2011-12 season so far, Frontline’s highest-rated episodes were “Money, Power and Wall Street” and “Inside Japan’s Nuclear Meltdown.” The audience for Frontline contains more adults age 40-49 than PBS primetime overall. It has continued to perform as well as and, in some cases, even better than in past seasons, in spite of the move of its former companion NOVA to Wednesday nights. Need to Know brings in a higher proportion of Hispanic viewers than most series and has a younger median age than Washington Week, while Washington Week is one of the strongest programs on education with 48% of the audience having completed 4+ years of college. (Note that episode-level data are not supplied for PBS NewsHour, Washington Week, and Need to Know, since they tend to be multi-topic shows whose performance depends as much on the news cycle as on any other factor.)
 8% B
 LAc
 K
 7% H
 iSPA
 Nic 5%
 HiS
 PAN
 ic
 4% B
 LAc
 K
 NEw
 S &
 PU
 BLi
 c A
 FFA
 irS
 4 out of 5 kIDS Age 2-8 wATcH PBS IN A yeAR.
 #1
 #2
 curiouS george 952,000 kidS age 2-5 watching each minute
 cat in the hat 774,000 kidS age 2-5 watching each minute
 dinoSaur train 699,000 kidS age 2-5 watching each minute
 SuPer why! 739,000 kidS age 2-5 watching each minute
 PBS HAD four SerieS IN THe TOP TeN FOR ALL kIDS 2-5 IN JuNe 2012.
 children who watched SuPer why! scored 46% higher on standardized tests than those who did not watch the show.
 after one week of exposure to the Sid Science camp activities and accompanying video, children revealed a significant positive shift in their awareness and understanding of science and science tools,
 53% of the kids exposed to the activities verbalized and demonstrated more sophisticated understanding of science, scientists, and science tools, up from 36%.
 0.989Million
 SeSame Street 551,000 kidS age 2-5 watching each minute
 Source: goodman research group study June - August, 2011
 45% 55%
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 ePiSode Profile SeaSon-to-date aVerage minute ViewerS
 42% 21% 20% 20%
 median $ 47,600
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 age 65+33%
 age 40-49
 15%
 age 50-6436%
 age 18-3916%
 frontline
 median age 57
 39% 21% 20% 21%
 <$40k $40k-$59k $60k-$100k $100k+
 Episode NameDate AA% P40-49
 AA%P50- 64 AA%
 P65+ AA%
 Money, Power and wall Street (Part 1-2)
 OB 4/24/12 0.9 1.4 2.2
 Post Mortem r 1/31/12 0.8 1.3 1.7
 insides Japan's Nuclear Meltdown
 OB 2/28/12 0.6 1.6 1.7
 Death by Fire r 10/25/11 0.6 1.3 1.5
 Nuclear Aftershocks OB 1/17/12 0.7 1.2 1.4
 The Anthrax Files OB 10/11/11 0.7 1.2 1.0
 The Undertaking r 12/27/11 0.5 1.1 1.7
 Money, Power and wall Street (Part 3-4)
 OB 5/1/12 0.6 1.2 1.5
 The Meth Epidemic 5/15/12 0.5 1.0 1.3
 The Meth Epidemic r 1/24/12 0.6 1.0 1.2
 Syria Undercover OB 11/8/11 0.7 1.0 0.9
 A Perfect Terrorist OB 11/22/11 0.6 0.8 1.4
 A Perfect Terrorist r 1/10/12 0.4 0.9 1.3
 Lost in Detention OB 10/18/11 0.5 0.9 1.0
 Murdoch's Scandal OB 3/27/12 0.4 0.9 1.4
 The real cSi OB 4/17/12 0.6 0.9 1.4
 rules of Engagement r 2/7/12 0.5 0.9 1.0
 The Anthrax Files r 11/1/11 0.5 0.8 1.1
 The Man Behind the Mosque OB 9/27/11 0.4 0.8 1.1
 The wounded Platoon r 9/20/11 0.5 0.7 1.1
 Al Qaeda in Yemen OB 5/29/12 0.5 0.7 1.0
 cell Tower Deaths OB 5/22/12 0.5 0.8 1.0
 The interrupters OB 2/14/12 0.5 0.7 1.0
 Digital Nation r 6/19/12 0.4 0.7 1.1
 Nuclear Aftershocks r 4/10/12 0.5 0.8 0.8
 Opium Brides OB 1/3/12 0.4 0.7 1.0
 Murdoch's Scandal r 5/8/12 0.2 0.7 1.1
 The child cases r 2/21/12 0.4 0.6 1.0
 From Jesus to christ: The First christians
 r 12/20/11 0.3 0.4 0.9
 median $50,100
 45% 55%
 houSehold income
 FrONTLiNE
 education ethnic Profile
 <4 yrs hS 9% 8%high School grad 23% 30%1-3 yrs college 31% 19%4+ years college 38% 41%
 KEY“OB” = “OrigiNAL BrOADcAST”
 “r” =“rEPEAT”
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 Nic
 HHAA %
 1.7
 1.6
 1.4
 1.4
 1.4
 1.3
 1.3
 1.3
 1.3
 1.2
 1.2
 1.1
 1.1
 1.1
 1.1
 1.1
 1.1
 1.0
 1.0
 1.0
 1.0
 0.9
 0.9
 0.9
 0.9
 0.9
 0.8
 0.8
 0.6
 42% 21% 20% 20%
 42% 21% 20% 20%
 median $ 47,600
 median $ 47,600
 wASHiNgTON wEEK
 NEED TO KNOw
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 age 65+45%
 age 40-49
 8%
 age 50-6434%
 age 18-3912%need to know
 median age 62
 age 65+59%
 age 40-49
 6%
 age 50-6428%
 age 18-397%waSh week
 median age 67
 41% 19% 22% 17%
 <$40k $40k-$59k $60k-$100k $100k+
 41% 19% 22% 17%
 median $52,200
 education ethnic Profile houSehold income
 education ethnic Profile houSehold income
 47% 18% 21% 15%
 <$40k $40k-$59k $60k-$100k $100k+
 median $44,900
 46% 54%
 <4 yrs hS 9% 7%4 yrs hS/graduate 23% 24%1-3 yrs college 31% 19%4+ years college 38% 48%
 <4 yrs hS 9% 9%high School grad 23% 30%1-3 yrs college 31% 21%4+ years college 38% 39%
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 46% 54%
 SeaSon-to-date aVerage minute ViewerS
 SeaSon-to-date aVerage minute ViewerS
 1.527Million
 0.948Million
 0.563Million
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 indePendent film
 audience reach 22.6 million ViewerS
 indePendent filmS Brought a more diVerSe audience
 Across the 2011-12 season-to-date, more than 22 million people have watched Independent Film on PBS. The Independent Film genre includes series such as Independent Lens and P.O.V., along with limited series like Women, War & Peace and stand-alone independently produced films. The audience data for this genre
 reveals the unique and diverse audiences served by each of the series: Independent Lens has the highest proportion of Black households (16% of the audience), while P.O.V. has the most 18-49 year olds (33% of the audience).
 Independent Film in general brings a younger audience to PBS. Across all Independent Film for 2011-12 to-date, the median age is 56, much younger than the PBS primetime median age of 62. looking at the race and ethnic profiles of selected Independent Film limited series this season, Independent lens’ “Have you Heard from Johannesburg?” attracted a very high proportion of Black households, 30% of the audience. Independent Films overall have attracted a higher proportion of Black households than PBS primetime generally, 14% vs. 8%. The limited series from Wide Angle, Women, War & Peace, had an audience that was 12% Hispanic Origin, and 13% Black and 12% “other” race.
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 PBS Prime Season-to-date
 women, war & Peace (5)
 INLe: Have you Heard From Johannesburg? (5)
 Independent Films (62)
 8%
 6%
 7%7%
 HOH Origin = whiteHOH Origin = Hispanic
 7%12%
 7% 8% 8%14%
 30%
 8%
 HOH Origin = Black
 19
 ePiSode Profile SeaSon-to-date aVerage minute ViewerS
 houSehold income
 iND LENS
 education ethnic Profile
 42% 21% 20% 20%
 median $ 47,600
 KEY“OB” = “OrigiNAL BrOADcAST”
 “r” =“rEPEAT”
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 age 65+32%
 age 40-49
 15%
 age 50-6438%
 age 18-3916%
 median age 57
 ind lenS
 <$40k $40k-$59k $60k-$100k $100k+
 45% 20% 20% 15%
 Episode NameDate AA% P40-
 49 AA%
 P50- 64 AA%
 P65+ AA%
 Being Elmo: A Puppeteer’s Journey
 OB 4/5/12 0.4 0.6 0.7
 Taking root: The Vision of wangari Maathai
 r 1/5/12 0.4 0.6 0.8
 revenge of the Electric car OB 4/19/12 0.3 0.7 0.6
 Facing the Storm: Story of the American Bison
 OB 4/26/12 0.4 0.4 0.7
 Summer Pasture OB 5/10/12 0.3 0.5 0.6
 reel injun r 11/24/11 0.2 0.5 0.6
 These Amazing Shadows OB 12/29/11 0.2 0.5 0.5
 Daisy Bates: First Lady of Little rock
 OB 2/2/12 0.2 0.4 0.5
 The Black Power Mixtape 1967-1975
 OB 2/9/12 0.2 0.4 0.4
 circo OB 5/3/12 0.2 0.3 0.5
 You’re Looking at Me Like i Live Here and i Don’t
 OB 3/29/12 0.2 0.4 0.5
 Precious Knowledge OB 5/17/12 0.2 0.3 0.4
 Donor Unknown/All About Me OB 10/20/11 0.1 0.2 0.5
 More Than A Month OB 2/16/12 0.1 0.3 0.4
 Lives worth Living OB 10/27/11 0.1 0.4 0.3
 we Still Live Here: As Nutayunean
 OB 11/17/11 0.2 0.3 0.3
 Left by the Ship OB 5/24/12 0.1 0.3 0.3
 wham! Bam! islam! OB 10/13/11 0.1 0.3 0.3
 when the Drum is Beating OB 4/12/12 0.1 0.2 0.4
 From Selma to Soweto OB 1/19/12 0.0 0.3 0.4
 Have You Heard From Johan-nesburg? | Free at Last
 OB 1/26/12 0.1 0.3 0.3
 Have You Heard from Johan-nesburg? | road to resistance
 OB 1/12/12 0.1 0.2 0.4
 The woodmans OB 12/22/11 0.1 0.2 0.4
 Deaf Jam OB 11/3/11 0.1 0.2 0.2
 The Bottom Line OB 1/19/12 0.1 0.2 0.3
 Have You Heard from Johan-nesburg? | The New genera-tion
 OB 1/12/12 0.1 0.2 0.4
 median $45,900
 <4 yrs hS 9% 9%high School grad 23% 31%1-3 yrs college 31% 22%4+ years college 37% 38%
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 education ethnic Profile houSehold income
 ePiSode Profile
 42% 21% 20% 20%
 median $ 47,600
 POV
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 KEY
 “OB” = “ OrigiNAL BrOADcAST”
 “r” =“rEPEAT”
 Episode NameDate P40-
 49 AA%
 P50- 64 AA%
 P65+ AA%
 Last Train Home OB 9/27/11 0.2 0.5 0.6
 where Soldiers come From OB 11/10/11 0.4 0.3 0.5
 racing Dreams OB 2/23/12 0.2 0.3 0.4
 The Learning OB 9/20/11 0.1 0.2 0.3
 My reincarnation OB 6/21/12 0.1 0.2 0.3
 51% 17% 17% 15%
 <$40k $40k-$59k $60k-$100k $100k+
 median $43,600
 <4 yrs hS 9% 11%high School grad 23% 32%1-3 yrs college 31% 22%4+ years college 38% 35%
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 histOry
 ProhiBition
 audience reach 74.6 million ViewerS
 attracting oVer 6 million new ViewerS
 TOTAL vIeweRS
 21,750,000
 New vIeweRS6,090,000
 Across the 2011-12 season-to-date, close to 75 million people have watched PBS History programming. The History genre on PBS includes such long-running series as American Experience and American Masters, along with limited series like America in Primetime and Michael Wood’s Story of England.
 During the 2011-12 season-to-date, History programming, specifically the American Experience “Wild West” limited run, and biography programming like “Clinton” from American Experience and “Johnny Carson” from American Masters have performed especially well. These ratings data tend to confirm the potential of Tuesday nights as a successful home for History programming: Tuesday nights at 9 PM are up 6% over last season, and 10 PM is up 7%. American Experience reflects the profile of PBS primetime overall.
 The “pop-out” in this genre was Ken Burns’ Prohibition. The limited series reached 21.8 million viewers, including more than 6 million new viewers, of which, 1.7 million returned to PBS for other program in the two weeks following the series.
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 SeaSon-to-date aVerage minute ViewerS
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 ePiSode Profile SeaSon-to-date aVerage minute ViewerS
 education ethnic Profile houSehold income
 42% 21% 20% 20%
 median $ 47,600
 KEY“OB” = “OrigiNAL BrOADcAST”
 “r” =“rEPEAT”
 AMEricAN ExPEriENcE
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62 median age 61
 age 65+43%
 age 40-49
 12%
 age 50-6435%
 age 18-3911%amer eXPer
 <$40k $40k-$59k $60k-$100k $100k+
 39% 20% 21% 20%
 Episode NameDate
 AA% P40- 49 AA%
 P50- 64 AA%
 P65+ AA%
 The Amish OB 2/28/12 1.4 2.3 4.9
 custer’s Last Stand OB 1/17/12 1.0 2.5 4.1
 clinton OB 2/20/12 0.8 1.8 4.4
 Billy the Kid OB 1/10/12 0.8 2.2 3.0
 clinton OB 2/21/12 0.8 1.6 3.3
 Annie Oakley OB 1/31/12 0.8 1.9 3.1
 Jesse James OB 1/31/12 1.0 1.9 2.9
 wyatt Earp r 1/24/12 0.8 1.7 2.5
 crash of 1929 r 4/24/12 0.8 1.5 2.4
 grand coulee Dam OB 4/3/12 0.6 1.4 3.1
 Jesse Owens OB 5/1/12 0.5 1.4 2.3
 Panama canal r 4/3/12 0.6 1.2 2.4
 geronimo OB 1/24/12 0.6 1.5 1.6
 Freedom riders r 2/7/12 0.7 1.3 1.8
 Hoover Dam r 4/17/12 0.6 1.2 1.5
 Seabiscuit r 9/26/11 0.3 1.2 1.6
 clinton r 5/8/12 0.4 0.8 1.8
 Tupperware! OB 2/14/12 0.5 0.9 1.6
 Triangle Fire r 3/27/12 0.3 1.0 1.2
 clinton r 5/15/12 0.3 0.7 1.4
 median $51,500
 52% 48%
 <4 yrs hS 9% 7%high School grad 23% 31%1-3 yrs college 31% 23%4+ years college 38% 37%
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 TOTAL vIeweRS
 16,554,000
 New vIeweRS4,875,000
 PersOnal histOry
 finding your rootS
 audience reach 73.0 million ViewerS
 attracting oVer 4.8 million new ViewerS
 Across the 2011-2012 season-to-date (through August), close to 73 million people have watched PBS programs in the Personal History genre. This programming encompasses the ongoing series Antiques Roadshow and the “pop-out” Finding Your Roots. Once we roll in summer viewing data (in the upcoming
 Annual Audience Insight Report), this genre will also include Market Warriors.
 Antiques Roadshow remains the highest-rated program on PBS, with a 4.0 season-to-date rating. The content strategy sought out a way to hold onto the Antiques Roadshow audience at 9 PM on Mondays by adding a second play of the series. The result was 35% audience flow from the first episode into the second, and a 24% improvement in 9 PM ratings compared to last season-to-date. Antiques Roadshow is also the broadest audience where viewers closely mirror PBS primetime but with lower education levels and slightly less diversity.
 Finding Your Roots, from producer/host Henry louis gates received “pop-out” promotion. The 10-part series reached more than 16 million, which included close to 4.9 million new viewers (who hadn’t watched anything on PBS in the prior four weeks). Finding Your Roots performed significantly above the season-to-date PBS primetime rating in Black homes.
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 ePiSode Profile SeaSon-to-date aVerage minute ViewerS
 education ethnic Profile
 42% 21% 20% 20%
 median $ 47,600
 age 65+48%
 age 40-4910%
 age 50-6432%
 age 18-3911%
 PBS Prime-time
 median age 62
 <4 yrs hS 9% 10%high School grad 23% 34%1-3 yrs college 31% 28%4+ years college 38% 28%
 45% 18% 19% 18%
 <$40k $40k-$59k $60k-$100k $100k+
 Episode NameDate AA% P40-49
 AA%P50-64 AA%
 P65+ AA%
 Eugene, Or OB 2/6/12 1.6 4.4 8.6
 Eugene, Or OB 1/30/12 1.9 4.3 8.3
 Pittsburgh, PA OB 2/20/12 1.7 4.5 8.7
 Tulsa, OK OB 1/2/12 1.8 4.4 8.3
 Unique Antiques r 10/31/11 1.7 4.1 7.8
 Tulsa, OK OB 1/9/12 1.6 4.3 7.8
 Pittsburgh, PA OB 2/13/12 1.7 3.9 8.3
 Eugene, Or OB 1/23/12 1.6 4.2 7.7
 Tulsa, OK OB 1/16/12 1.6 4.1 7.5
 Junk in The Trunk OB 11/7/11 1.4 3.8 7.3
 El Paso, Tx OB 4/9/12 1.8 3.6 7.5
 Atlantic city, NJ r 10/24/11 1.4 3.7 7.0
 Atlanta, gA OB 4/23/12 1.9 3.5 7.0
 raleigh, Nc r 10/10/11 1.3 3.2 6.9
 Atlanta, gA OB 4/16/12 1.5 3.2 7.2
 Atlanta, gA OB 4/30/12 1.5 3.6 6.6
 raleigh, Nc r 9/26/11 1.4 3.4 6.3
 Minneapolis, MN OB 5/21/12 1.4 3.3 6.6
 Phoenix, AZ r 12/26/11 1.3 3.0 7.4
 Tasty Treasures OB 11/14/11 1.2 3.2 7.0
 El Paso, Tx OB 4/2/12 1.4 2.8 6.9
 Atlantic city, NJ r 10/17/11 1.3 3.1 6.2
 Minneapolis, MN OB 5/14/12 1.2 3.1 6.4
 Atlantic city, NJ r 11/21/11 1.0 3.4 6.2
 Vintage Phoenix OB 6/18/12 1.0 2.8 6.7
 Minneapolis, MN OB 5/7/12 1.4 2.8 6.3
 Jackpot! r 9/19/11 1.3 3.1 5.7
 Pittsburgh, PA OB 2/27/12 1.2 2.9 6.0
 El Paso, Tx OB 3/26/12 1.3 2.7 6.0
 Forever Young r 12/19/11 0.9 2.7 5.9
 Jackpot! 5/28/12 0.9 2.5 5.0
 median $47,000
 KEY“OB” = “OrigiNAL BrOADcAST”
 “r” =“rEPEAT”
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